Knowledge Organiser: Storyboards™

%] Creative iMedia

You must be able to understand the purpose and use the content of different pre-production documents

Storyboards

= A storyboard is used by many people to illustrate a sequence of
moving images.

= A storyboard shows the flow of scenes that occur in a timeline,
a succession of events.

= This is different to a visualisation diagram which are used for a
single of events.

= Each scene of the story is placed in chronological order (in the
order that they occur in time).
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Why use storyboards?

Best way to share your vision for the project

= Avisual aid makes it much easier for you to share and explain your vision for
your video with others.

= When you have a storyboard, you can show people exactly how your video is
going to be mapped out and what it will look like. This makes it much easier
for other people to understand your idea.

Makes production much easier

= When you storyboard a video you’re setting up a plan for production, including
all the shots you’ll need, the order that they’ll be laid out, and how the
visuals will interact with the script.

= The storyboard is a starting point or suggested storyline around which you can
plan your story (all the angles you will shoot of a scene). This really comes
in handy when you’re making your video, as it ensures you won’t forget
any scenes and helps you piece together the video according to your vision.

Saves you time

= While it may take you a little while to put your storyboard together, in the long
run it will save you time in revisions later.

= Not only will it help you explain your vision to your team, it will also make the
creation process go more smoothly.
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You must be able to understand the purpose and use the content of different pre-production documents

Storyboard and camera angles

= The storyboard could be used by several people who could be
involved in the production process.

= Camera shots a angles are important aspects to a storyboard

= The camera operator or animator will use the storyboard to
decide how to create each scene.

= Each scene is usually defined by changes to the camera use for

each shot.
= Below are examples of different camera angles (POV—point of
view).
| Establishing Up Shot
Shot
Full Shot Down Shot
. Over The
Medium Shot Shoulder
- . | Close Shot <, % Two-Shot
Extreme Close
- POV sh
Shot OV shot 5

Purpose of a storyboard

= To provide a visual representation of how a media project will look along a
timeline

= To provide a graphical representation of wat a sequence of movements will
look like

= To provide guidance on what scenes to film or create
= To provide guidance on how to edit the scenes into a story
Uses of a storyboard

= Any project where movement or a sequence is required, especially along a
timeline, for example

O Video projects

¢ Digital animations

O Comic books to illustrate the story

O Computer games, to illustrate game flow, narrative or story

0 Multimedia projects, to illustrate the sequence between scenes
Content of a storyboard

= Images, for content of each scene
= Locations

= Camera shot type and angles

= Cameral movement

= Shot length and timines
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Knowledge Organiser: Mood Boar

You must be able to understand the purpose and use the content of different pre-production documents

I| Mood Boards |

Colours
Remember: Mood boards \
are not examples of the Mood boards can be used to exp
finished creative media. .
possible colour schemes based c
Ty GEfTe AR 2 e preferences or your ideas.
ideas, concepts , suggestions
Choose VolFown it and possibilities.
L 14 aduenr
Inspiration
W
Explore ideas to see how assets wosk o
together. What is the mood crated tv, %
design? =
Textures

A mood board is a collection of sample materials and products. They can be created
using paper/cards on a notice board or with software.

Establish which texture designs wor
together to add to the overall the
Purpose: = project

Help with creativity in the design stage to a establish a style .

Save time by ensuring the design ideas work well before production begins

Checks there is a clear creative direction for the project (show the client)

Photography (images)

The client can be involved at an early stage to give their feedback

Shows concepts that are difficult to describe in words . Do client photo's fit with the mood”
need other images, if so, what are 1

As a starting point for any creative medial project 3 3
of using other peoples images?

To gather sample materials
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You must be able to understand the purpose and use the content of different pre-production documents

Camera, Lighting and Sound

LIOPGRAPHIC ¢

2. CAM 3
M.L. 2-5H
PRES 2 L.O.F.
PRES 1 R.O.F.

.eam2
W.5. PRESENTERS R.0.F. AT TOP
OF SHOT

PAMN LEFT TO INCLUDE CAMERA 1
'WITH PRESENTER'S WALK

4. CAM 1 !

STUDIO WALL DETAIL AS DIR.

3. CAM 2
M.5. PRES

6. CAMa4 0000
W.5. STUDIO GRID/LIGHTS

BOPZDG | 2011
“This is the Place”
TITLES / GRAMS

PRESENTER 1:
Hello and weloome ta "This is the
Place™,

PRESENTER 2:

This is the show where each week
weiz visit a productive location of
interest and today we are here at
Ravensbourne — 8 media college
and “digital destination” just
opposite the 02 in North
Gresnwich, London.

PRES 1:

Ravensbourne sports a Faculty of
Fashion and offers studies to MA
level but this afternoon we are
focusing on Communication Media
- more usually called
Broad@asting.

And we start our walkabout in this
the jewel of Broadcasting, the
Ravensbourne TV studio. {TURNS)
This brand new Tacility i fully
equipped with 5 HD cameras and
is State-of-the-Art - in both the
specification of its installed kit and
the suitability of its building
dessign

In fact without detailed planning
in sound insulation for instance,
o studio would be able to co-
exist in this an otherwise quiet
college of study.

So, lot's look at the studio
fundamentals. The studio’ s
lighting "grid’ is way up there at
over 4 metres high - that's over 13
feet and hara you'll find numerus
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Scripts

A script is a piece of written work that can be for a movie, audio, audio-
visual product or screenplay. It is often that starting point for any of
these products and includes information about the media product in a
style and format that follows some layout conventions. It is often used
by a number of different people involved in the actual production, who
will analyse the script and break it down into sections with information

Screenplay scripts are created by the writer and presented in a standard
format.

They are distributed by agencies or producers to attract talent and
finance for production projects. Alternatively, a writer might be
employed to adapt an existing novel or event into a screenplay or stage
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Knowledge Organiser: Scripts

You must be able to understand the purpose and use the content of different pre-production documents

Purpose: Keywords:

= To identify the location where the action takes place Narrator: A person that tells the story verbally. The narrator voice will
) ] ) ) ] be heard over the action, but the narrator does not appear in the scenes
= To identify who will be in the scene, e.g. actors, narrative or take part in the acting. Typically a narrator is employed in a

= To provide stage direction for actors and production crew screenplay or an audio-visual product.

= To provide dialogue (i.e. speech) for the actors and other characters

Dialogue: The combination of what is spoken by a character in the
scene together with how they say it, that is , identifying any emotion,
= Any moving product with dialogue (spoken words), actions and a timeline, for factual expression, e.t.c.

example:

Uses:

O Video products, e.g. advertisements, films
Voiceover: The words spoken by an unseen person to accompany an

O Audio products, e.g. advertisements, jingles, radio plays audio or audio-visual product. Often used in radio adverts and jingles.

O Animation products, e.g. short films

O Computer game with short story-telling scene or interactions between game

characters SCRIPT EXAMFLE
MT-amerior
Content: EXT. Exturior
SLUG LIKE - = - e
= Set or locations where the action takes place s oo b e of g ; ) E_.‘}Tl'..‘,?f.!l?,"
o s e ok Lt - all caphalz - dasoTipiu W scwn
= Scene descriptions — PR O /

= WO WD et

= Scene/stage directions, i.e. what happens in the scene

- st S
= Camera shot types CAMERAASTION i
5 St llall ThecT i

= Sounds and sound effects i




Knowledge Organiser: Mind Maps [&]Creative Media

You must be able to understand the purpose and use the content of different pre-production documents

Branch: Aline that joins a node to a sub-node, or a central
idea to a node.
Linking of Node: A point in the mind map that shows some
thoughts and information or idea.
ideas Sub-Node: A point that has an idea related to a node idea.

Show the
development
of ideas

Mind Map
Uses

A Central Node
(main theme)

Show the
connections of
project ideas

Visually show
requirements

and solutions Mind Map
\ Purpose
. A node ! Central node
e e e e ! with main
theme
e Mind Map
|: A sub-node ! Content
=~ =77~ ~ UUICRIy gEnerate
OUtIine ideas ~
- You can use
Mind maps can be used as . .
q Sub-nodes images in
a pre-production
expand on Text in nodes nodes

document for all creative

themes express key
Draw this mind map on a points
sheet of paper to revise.
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You must be able to understand the purpose and use the content of different pre-production documents
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Visualisation Diagrams

Visualisation diagrams are a rough drawing or sketch of what the final static image product is
intended to look like. They will have annotations to describe the design ideas. Typically, a
visualisation diagram is hand drawn, but it does not need any artistic skills to communicate ideas.

It is intended to demonstrate the layout and content of the product that is being illustrated

You might produce several drafts to demonstrate ideas to your client. Your client might choose the
draft they like the most. There must be sufficient information in the visualisation diagram for the
client to make a decision about their preferred design.

Visualisation diagrams are valid for static designs, that is an image that does not move. It is,
therefore, relevant for designs such as a magazine cover, a DVD cover, or an image for a website. It
would not be suitable for a video or an animation.

Look closely at the detail in ||| Purpose:
the examp|e visualisation —> Plan the layout of a static or still image in a visual manner

diagram. Compare the —> To show how a finished item might look like

concepts in the Uses:

visualisation diagram and
compare them to the final

—> CD/DVD cover design

—> Poster, such as for a film, event, leaflet or advertisement

prod uct that was —> A single game scene of display of a single scene
produced. Do you notice = Comic book page layout
the similarities and the = Web page layout
differences. —> Magazine front cover
Content:
Notice how the —> Multiple images, layout and positions of items.

—> Colours and colour schemes

visualisation diagram was
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Planning Pre-production

Client Requirement Documents
Written brief: & short statement of what isneeded

Seript: ashort film or animation may be defined by a script. This presents all the key infor-

mation to make to product—dialogue narrative, characters, direction, etc

Specitication: & more detailed docurnent which identifie sthe ideal or required aspects of

the product.

Client discussion: Allow s abetter understanding of that the client wants and allow s the de-

signer to che ck information or ask question based on the other documents,

P e T p———
CHAITIPIES O WeEnre

'(Creative iMedia

:Videu | &ction [/ adve nture
| Comedy
| - science Fiction

| | Comedy

| RPG
| Platfarm

Conternt of Client Requirement Documents
Product: what tvpe of media product iswanted? Graphics, video game, sound file?
Purpose: Inform, entertain, educate, promote, advertise

Content: Depending on the type of product —may define specific images, text, use of logos
and assets that must be included

Genre: style ortheme with defined expectations for games, posters, etc

Style: May be ahouse style where all products linked to abrand use a specific set of stylis
tic features, colour, font, etc

Target Audience: an expected profile of the targeted group—age, gender, income
Timescales: when the product should be finished

Constraints: Restricions on the produ ct—safety requirements, rules, cultirally acceptable

information and design

SOURCES
"PRIMAH'I' .:.SECOHDARY
.szuhiography - Bicgrapky
"l:lriginai Waorks .l.anmer‘rl:ariES

First-hand accourt | Second-hand ac-

Types of Sources Types of Sources

PRIMARY: those where you obtain infor-
mation first-hand from an original source
and , typlcally, more relisble

SECOMDARY: those where the information is obtained
sacond-hand, or wheresomebody else ha put ther own
interpretation of original information

CoLnt
Diary . History Text ﬁ-mk
Interview I Magazine Article
Video Footage Encyclopaedia
Phato - Repart
Relics - Other people’s
products
Official Records I Mews broadoast

Work Plans and Schedules

Work or Project Plans: Structured lists of tasks

and associated activitie s, including time scales,
that are needed to complete the project.

Production Schedules: Lists of what will be
done onwhat day, date and time —for example
ashooting sche dule for afilm or TV pro-

Sram e,

Example 1—Gantt Chart

PROJECT STATUS

| Bxample 2—Shooting Schedule
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Planning Pre-production
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Content of Work Plans

Tasks: The main sections of the project

Activities: Different thingsthat need to be done to complete atask
Durations: The time asingle task or achvity isexpected to take

Timescales: How long the different tasks or overall project isexpected to take
Milestones: Key dateswhen a section ortask iscompleted

Deadlines: & date when something must be completed by

Resources: What isneeded to complete atask or activity —this could be people, tools or

mate rials

Contingencies: “What if’ scenarios. Back up plans for when things go wrong

Target Audience

The particular group or groups of people the product is aimed at:

Age: What age group istargeted —usually as a range, e g 6-12, 12-18, etc
Gender: Male, Fermale, Both, trans- gzender and gender neutral inclusivity

Ethnicity: YWhat isthe client background, multicultural or a specific cultural group who
share cornmon background, language, race or religion?

Location: Local, national or international [global)
Income: Are the audience likely to be low or high income?

Accessibility: For people with impaired abilities, such as sight and he aring

Hardware and Software for production

I =)
5! ! - .

Deskdapn oomputer Lapiop HetBoak Mybrid Tabist Smartphans

Peripherals k * -
PN 2

Imaging Devices = .

Purpose Applications

Adobe Phot oshop / Ilustrator / Fireworks
GIMP

fmage editing / Desktop Publishing

hicrosoft Publisher
Word Processing Microsoft Wiard
Open Office \Writer

Presentation Software Microsoft Power Point

| Open Otfice Impress

Web Browser : Microsoft Edge J Internet Explorer
Google Chrome, Firefos, Safari

. Dedicated Software Freernind,

Audio Visual editing toals | ddobe Prernier j/ Flash Animation / Movie Maker

| Audacity
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HEALTH &8 SAFETY COMSIDERATIONS

The Recce—Health and 5 afety Visit to location
tauation Risk Assessment Process
Access and Car parking

Lighting
Availability of power

Hazard

Idantification
HE&S requirements

Environmental considerations

Risk Assessment Hizard

Identify Hazards and dangers Charad erizanon
Decide who might be harmed and how
Evaluate the risks, decide on precautions

Record findings and implement them

Mmook N R B

Fieview and update assesameant
Buposure As-

sessment

Safe Working Practices

Using computers: Chair Height, seating
Risk
Charad erization

position, distance from screen to eves
Working at heights: Filming, photography

Working with electricity: Cable safety,

Working with he sy equipment: Lifting, moving, se tting up

-

~

l/- Copyright, trademark, Intellectual property

© - Copyright is 3 lega rightwhich allows the owner
to distribute, licence and use @ product for @ pericd of
trme, (70 years) This covers argthing written or creat-
ed (photos, etc), Others must seek permission to use
theeir work.

T ) ) =
" Tradernark used to |dentify & n organisation or

product,

IP=Irtellectual Property —a piece of work that may
Iater be copyrighted, tradernarked or patented

.

/

8

N

Informsthe audience of suitability of content of a

film or zame, Censorship is where parts of a wark

Certification and classification

are not allowed to be show or used.

Factors considered: Yiolence, strong language

scenes of a sexual nature

Filrs: BBFC (British Board of Film Classification) -
U, PG, 12, 124, 15 and 18

Gares PEG| (Pan European Game Information)

3,7, 1216and 18

J

-

Data Protection Act [1988) principles

Data protection and GDPR

data s fairly and |asfully processed
Processed for limited purposes
Adequate, relevant and not excessive
Accurate

Mot kept for longer than necessany

Processed in line with your rights

e R I R

Secure

&

Rot transferred to other countries without

adaquate protection

"'\\.‘

II’_J"_

/

o

. I
Other legal issues

Defamation: damaging someone’s re putation

Slander: rmake afalse verbal state ment which
darnages someone’s reputation

Libel: make afalse writte n state ment which dam-
age s some one’s re putation

Privacy: Covered by the European Convention an
Hurnan Rights—Article 8—aA right to privacy and 2
farnily life

O\

J
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File Formats
Application 5 Original format Alte rnative
'Ms Word ..doc, docx - pdf
.MS Publisher :.puh - pdf
.Apple Pages ;.pages - doc, .pdf
IS Powe rPoint E.ppt, pphx I pdf
Adobe Photoshop :.p'sd I ipg. tf, pdf
Freemind ..rnm . pdf

Fle Compression

The process of using data compression to reduce the size of
file s, File compression can be lossy or lossless,

Lossless: no information is discarded of thrown away when
saving the file. It retains all of the original inform ation and qual-

ity but file size islarger.

Lossy: discards some of the information in order to reduce files
size, Useful forweb use orto save space on storage media but
this is done at the cost of reduced quality. A smaller file is fast-
er to upload, download or stre am f share. The method varies
between different file types. PG image files can be campressed
ona scale of 1—12 where 12 isthe highe st quality / large st file
Slie,

Video Images and graphics

Audio

Animation

File Format

Jpg

prg
aiff

.gif

| File Format

..mp4

mpg

=l

i File Format

Jnps

| s

Jaiff

Ogg vorbis

File forrmat
|.gif

|

Properties Lirnitations

Lised with digital carneras and websites, Lossy Image qualitywith higher compression
Intended foweb atternative to gif. Allows transparency Mot as widely used

High quality, losslessfor printing Can't be directly edited

Small file szes and supports transparency and animation, website | Limited range of colours

buttons, logos

Properties Lirnitations

Multimedia / video compression standard enables high quality

aver Jow bandvwidth connections

Yideo file format—lossy compression, smaler file dze
Uncormpressed for high quality—often used for video editing File sizes can be large

Widely used for video files from digitad cameras, good quality

Properties Limnitations

Compressed format—choice of different bit rates. Options for file | Audio quality for small file size
size and quality—good for portable devices

Uncompressed high quality awdio files for Windows File sizes can be large
Uncompressed high quality audio files for Apple Mac Cross platform restrictions
Sirnilar to mps but less widely used Mot widely supported

' Properties

Compressed foarmat for fast loading speed
| Lirnited colowr support useful for very short animations

| Flashvideo file, used for video and animation

| Widehy used for video from digital cameras. Originally used wath Apple Quicktime




